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Our
passion

Australian Table Grape Association and
Dried Fruits Australia are committed to
delivering engaging, illuminating and up-to-
date information to the Vine readers.

Your
publication

The leading source of information for Australia's
table grape and dried fruits industries, the Vine
is a quarterly magazine. The Vine is delivered to
table grape, dried grape, prune and dried tree
fruit growers, as well as researchers, industry

representatives and other supply chain members.

Each edition:

Local, national and international news

Research and development updates

Marketing advancements

Biosecurity information

Grower and industry profiles

Readership

Delivered to nearly 1000 companies, individuals
and families across Australia, the Vine's reachis
all-encompassing - both corporate and personal,
spanning ranks of business and generations

of growing families. With a digital audience of
more than 800 per edition, the Vine's cross-
platform presence maximises advertisers'
exposure and increases accessibility.

Digital
presence

With an average of 890 readers per digital
edition, the Vine delivers a consistent and
engaged online audience for Australian
industries. While written with Australian
industries in mind, the magazine's digital,
cross-platform presence also allows

it to be read beyond Australia.

Our multi-platform distribution ensures your
message is seen wherever our audience is,
maximising exposure and accessibility.

Unlike traditional print or short-lived
campaigns, back issues continue to perform
well long after their release date, extending
the lifespan of your advertisement. All
digital ads are fully interactive, allowing
clickable links that drive readers directly to
your website, campaign, or call-to-action -
turning visibility into measurable results.



rales &
specifications

Artwork: Please ensure artowrk is sent to us as
high resolution PDFs at correct size. Full page
advertisements must be supplied with trim
marks and 3mm bleed plus all fonts embedded or
outlined and images must be CMYK and 300dpi.
Artwork can be emailed (max size 7MB) to your
advertising contact on page 4 of this media kit.
Word or Publisher files are not acceptable.

We can arrange professional graphic design

of advertisements at a fee.

Magazine size: A4(210x297)

Pages: 40

Paper: pages: 210gsm uncoated

cover: 280gsm uncoated, perfect bound

Binding: Perfect bound

What our readers have to say about the Vine:

“It helps to keep you exposed and thinking
about all the different facets involved

in production and marketing”’

“They keep us updated and in the loop,

as to what is happening in the industry”

“The stories widen my thinking.”

**prices accurate as of December 2025

*please note print and digital circulation
dates can shift slightly throughout the
year as stories develop, please bear this in
mind as delays are often unavoidable.

RATES (ex. GST) Casual rate x2 bookings x4 bookings
Full page 51500 51300 $1150
1/2 page H $880 $760 $700
1/3 pageH $550 3500 $450
1/6 page H $280 $250 $220
Single sheet insert POA - -
Multi page insert POA - -
Double page spread POA - -
Inside back cover 5% loading - -
Inside front cover 5% loading - -
Back cover 5% loading - -

ADVERTISING DEADLINES Final booking Material due Digital Circulation Print/Circulation
February 2026 19 January 2 February 18 February 25 February
May 2026 10 April 23 April 20 May 27May
August 2026 21 July 30 July 20 August 27 August
November 2026 14 October 28 October 12 November 19 November

FULL PAGE AD HALF PAGE AD THIRD PAGE AD
Trim Size: 210w x 297 h Size: 165w x122h Size: 165w x 80h
Bleed: 3mm all sides

it eelpares 02 Text safe margin: 15mm

Total bleed size:
216mmw x 306mm h

SIXTH PAGE AD
Size:80wx80h




advertorial
options

We offer two advertorial options as shown to
the right with specifications outlined below.

Written content: To be provided to us, spell
checked and edited before we place. Note: Content
will be reviewed by the editors and suggested
changes may be made at our discretion. Final
proofs will be provided to the client for approval.
ATGA and DFA take no responsibility for any

errors that occur once final approval is made.

Images: Tobe suppliedin high
resolution format (300dpi)

Logo:  Vector based, eps required

URL: Provide your URL typed tous

Cost: $1500 plus GST. Refer to previous
page for multi-booking discounts

Our design team will aim to use one or
some of your brand colours, however this
is to our design team's discretion.

Where possible advertorials will be
placed on aright hand page.

ADVERTORIAL

Headline here over 2 - 3 lines with a maximum
character count of 135 characters. Use something that
represents your brand and your advertorial.

Ovidit venduci isquibus nulpa vid ut fugiatur?

Sitio cum faccusamet aut architatibea iliquas quae iusa

quid que modi qui apit, sim eurn faccullab ipsa dolo eius
aspi

volora sintium que pernam, quo ea doluptatiae. Ipid modit,

omnimodipiet faceriorecae niscima ximusam alit vit, nis et et

quibus, qui temporepudac offic te maio debita conectur?

Ebis ulparum ea vellam ut harum corio. Rum aut rehentur?
Qui qui volenectis maionse riosti blabori busamusa volupta
tusaper ianderum quiaepedi cus, sa por sumquam inim et la
sum est et doluptate solupit ommolor eictur? Us est rem.
Soluptatur?

Arum iunto magnam que venis aperovitius, odis qui

etad
et, odigendis eariatem est, sum que venduntio il in prempor
eicidis dolenihilis dus quam, quos sit, suntia dolupta quam
quasped ipsunt icila site secti alitaquis resequi aectur,
utatin rehendit pligend aerera voleste sant quis inum aut dit
fugiani molupta essequi cus evelesc idipsuntis quam, incil in
parciuntium hicillabo. Ut magnatiu.

Ntur simillo itiumquatus excerio odi saniet qui nostion
sequiamusam.

Neceped min nis dunt occuptur magnis maio blab is modit
volorrovid quo et eos dolor si ut ut prorem ipsum ium
hicatibus.

Occulluptas quam aut derovitia serovide quatius

q sitesalis
volori aut apicien dicias es accab lique repta quo que vl
et expel ipicia dolescil idunt ea nonseque a volo optium
consero reserrum sa volor sequi si seque laboreruptat quo.
di volorios etus saperaeperi sequiae.

Ctemp: hition p: ditat | incit

aliquid explit minumauam que rehenet aut eat qui comnis
dolupie nimporr oviditam quae nonsecta con pliqui blam
faceris res disquae sum eos quis de cum rest unditibus, omni
odignimi, voluptatur simporu mquatestibea si dolupta quas
accuptia quis si sunt landant lab id quos eatessi taquiaspe
eossentis earum nus doluptam rest, tem qui sum fugia volut
tibusciet quamet d
aliquam sum quas eate vid enihiliatis porehent fugit remporr
ovideria a sunt ex essim sectias il ipsum eu ut fugia
dellici endemolupta si dollacea ex eat lam esciet aut adit
dolorib usandae caepedi tatasint exerum facepel ipsunt,
arumquiberum dunt, inctur? Ficipsam fuga. Edignimpero
moluptatatur am, evernam in comniendi remolup tatiunto
dolupitiam, officiam, aspelitis et et llecus audi cusam
rae iusdae pelibus sam quaeribus simaion nobitatibus

* Sponsored content provided by Clent name.

fuga. Equi dolora videm
ne raecaecto issitas siiliquam, cus pernati berum debis ape

ipsunt qui quam aut dit, volum
landem aligniet eicitat labo. Hendam, si cum ipsum faccus

mi, conem quiae ex excepratecta sunt pelit alibustibus mi,
sequam ide vera viducils doluptur?

Quiaspe perchit alis aut venihil iur? Quide necta se arum di
unte sunt et dolendelles nus et optur aut quo quam laborro
reperovidunt harumqu odipsam atem. Os ea deribus num
essites ex experores conserum autem quid quam facimi, i
cus rerum in reratus aborisi maiore, ommolorurm ut htis
quatio el magnis dis quas miniendemaui alitlaborisque pario
dernam, volupta dolloreperis dolo que doluptamus, tem aut
quate esti rem.

dernam, volupta dolloreperis dolo que doluptamus, tem aut
quate esti rem.

YOUR
‘ LOGO ‘ URL HERE

ADEA

Headline here over 2 - 3 lines with a maximum
character count of 135 characters. Use something that
represents your brand and your advertorial.

Ovidit venduci isquibus nulpa vid ut fugiatur?

Sitio cum faccusamet aut architatibea liquas quae lusa
quid que modi qui apit, sim eum faccullab ipsa dolo eius

si dolupta quas accuptia quis si sunt landant lab id quos
eatessi taquiaspe eossentis earum nus doluptam rest,

tem qui sum fugia volut expero molupta tibusciet quamet
pelecepero eosandanis aliquam sum quas eate vid enihiliatis

P
volora sintium que pernam, quo ea doluptatiae. Ipid modit,
omnimodipiet faceriorecae niscima ximusam alit vit,nis et et
quibus, qui temporepudae offic te maio debita conectur?
Ebis ulparum ea vellam ut harum corio. Rum aut rehentur?
Qui qui volenectis maionse riosti blabori busamusa volupta
tusaper ianderum quiaepedi cus, sa por sumauam inim et la
sum est et doluptate solupit ommolor eictur? Us est rem
Soluptatur?

Arum odis qui

porehent fugit remporr ovideria a sunt ex essim sectias il
ipsum eum ut fugia dellici endemolupta s dollacea ex eat
lam esciet aut adit dolorib usandae caepedi tatasint exerum
facepel ipsunt, arumauiberum dunt, inctur? Ficipsam fuga

tatiunto dolupitiam, officiam, aspeliis et et llecus audi
cusam rae iusdae pelibus sam quaeribus simaion nobitatibus
erumqui aepereium que con eumquiae. ltae omnis ex et ad
et, odigendis eariatem est, sum que venduntio lin prempor

doluptat pro cus magnam eatur resequi totatur sit es alis

volori aut apicien dicias es accab lique repta quo que vel

et expel ipicia dolescil idunt ea nonseque la volo optium
volor sequi s seq

divolorios etus saperaeperi sequiae.

Ctempor epremporpor sit hition pa qui quoditat laccae

sincit aliquid explit minumauam que rehenet aut eat qui
dolupie nimporr

pliqui blam faceris res disquae sum eos quis de cum rest

unditibus, omni odignimi, voluptatur simporu mquatestibea

. quos sit, suntia
quasped ipsunt licilia site secti alitaquis resequi aectur,
utatin rehendit pligend aerera voleste sant quis inum aut dit

cus evelesc i incilin
parciuntium hicillabo. Ut magnatiu.

* Sponsored content provided by Clent name.

YOUR
. LOGO ‘ URL HERE

Option1

Word count: 540 (maximum)

Option 2

Word count: 320 (maximum)

Headline: 135 characters

Headline: 135 characters

Image: 1large OR 3 small (to fit into allocated area)

Image: 1large OR 3 small (to fit into allocated area)

Logos:1only

Logos:1only

URL:1

URL:1




contact us

Vine

Hort |
Innovation

The Vine magazine is a combined
industry magazine funded by Hort
Innovation using the table grape and
dried grape levies and funds from the

Australian Government.

For advertising or editorial
enquiries please contact one of our

communications managers.

driedfrgiFs

Communications Manager
Megan Frankel-Vaughan
T:(03) 5023 5174

E: communications@driefruitsaustralia.org.au

Association Inc.

ATGA

Australian

Table Grape
[ 4

Communications Manager
Terryn Milner
T:0438316339

E: tmilner@atga.net.au



